
Seafood Marketing Advisory Commission 
Tawes State Office Building 

August 7, 2012 
 

Commissioners Present: Chairman Bill Woodfield, Vice-Chairman Joe Brooks, Jody Wright, 
William Rice, Jr., Harold Graul, Spike Gjerde 
Commissioners Absent:  Scott Fritze, Ed Rhodes, Ben Parks, Ricky Fitzhugh, Theresa Brophy 
Staff: Steve Vilnit, Fisheries Marketing Director MD DNR, Kelly Barnes, MD DNR Fisheries Service 
Public: Kim Colbourne, Stephan Abel, Erin Butler 
 
Summary:  Steve Vilnit briefed the committee on what the Seafood Marketing Division has done since 
the last meeting.  True Blue has 104 participants and crab usage by those participants is at over 12,000 
pounds per week. There has been a lot of positive press highlighting the promotion and that coupled 
with pressure from social media has helped with recruiting participation.  Seafood Marketing will again 
be participating in the Maryland Seafood Festival, which is September 8th and 9th at Sandy Point State 
Park.  Chef education trips have been ongoing this summer resulting in over 150 chefs being exposed to 
Trot Lining, Crab Potting, Pound Nets, Oyster farms and Crab Processing facilities.  The commissioners 
were given an overview on the current budgetary outlook and current expenditures for FY 2013.  At this 
point the Seafood Marketing program is in good fiduciary standing.  An overview of the upcoming  From 
the Bay, For the Bay promotion was given along with the kickoff event to that week, Mermaids Kiss, 
which is an event hosted by Oyster Recovery Partnership (ORP) in conjunction with Seafood Marketing 
to kick off the From the Bay dine out week and raise funds/awareness for ORP. 
 
The commission was asked to provide feedback on potentially partnering with VA in a ‘Chesapeake True 
Blue’ program, uniting both states in this program.  Commissioners were hesitant to commit to this 
recognizing there are both positive and negatives associated with joining together.   A major point of 
concern was the less stringent packaging and labeling restrictions that VA has in place.  No action was 
taken and Seafood Marketing Staff will update the commission moving forward. 
 
Commissioners were asked if about potential publications they would like to see advertising placed in 
and best avenues to spend the budgeted advertising money.  Jody Wright recommended Maryland Life 
magazine and Spike Gjerde suggested underwriting some radio spots. 
 
Commissioners were presented with the entrants in the logo contest.  The commission agreed on the 
logo below with changes made to the fish to make it more closely resemble a Rockfish. 
 
 

    
 
The next meeting of the Seafood Marketing Advisory Commission has been tentatively set for December 
11, 2012 at 3:00pm in the C1 conference room at DNR. 


